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1. (ZCHIC

A7 R=2 3 YRR, HIEGR &4/ R—=T
av (l2ez2iE, =7 14 7~X—=2 3~ (open
innovation)) 1Z& o CHEMZBEMT 2 & &b,
A/ RX—=va VIZEREEZMTTHE (2L
3, A/ RX=Y a3 x4 Y XYM (innovation
management)) * KM TAHHEICLDEREL TV A,

ZOWMBE LB AL ) R=Y 3 v DOEFHKII,
Schumpeter (1926, 1939) %2 fi2, WFFEESED
HHRLRRICADLETERBZ BT TV ho [k
12y A/ R= a3 YOWREFIZ. 4/ R=3
3 Y OREFZRDTH#ICH 5 R (context) I2& -
THEEL, AL, #ikTHIET, EFREL
TO—BAbZAATE /2o RIFFETIE, LA
ERORLH 5K 2, WFIREEFEDA 7
N—=2 a3 YORRIINTHHHPEHL TS
EE 2D

EIAHH, FATHIZEE, 4 /"= 3 VO
A, MR R WIZERER, AL RO B2
B TT BREMICZILLTVWE 2 &R, £DX
BRIZAD S N7 BN DWW T2 % &
NTELiFvi v,

ZZTVAMROBEWIE, A/ R—2a v IZHT
HEFRDLINELEBIZOWT, EROBHIE
FISNIUREEDIZEHL, EHTHIELT 5,

SO

=k tanaka@bunkyo.ac.jp

woE"

2. MRFHE

KL TR, 4/ N—Y a3 VOEFREZIRL
TRATHIZE R LY 1, ZOEHROEBIIH 5
SOMRE & B, BATHIZEAMRR L) & LA
N—=7 3 Y O—FALDFH IO WT, BI5H
129 %o

LB, RIFFETIEZ, 4/ RX—= 3 VIHEHEE
RHRHEE AR LRI OV TSR & L
Vo HLETH, 4 /RN—V 3 VOEFRHKIC
DWTEHETLILET D,

e E LCid, 9. 41 /"= 3 i
FEER K O SR 2 9 % SR 8 72 Schumpeter
(1926, 1939, 1950) *°. Drucker (1954, 1974,
1985) DA ) N—3 3 Y DEFREZFDEEIZD
WTLEa—75%,

BTy RPN RBEPS A ) R—2 g v
%5E3 L7z Rogers (1962) 4 J R— 3 D
EFREFOEBEIZOVWTLE 2 —F 2,

oI, REOMBIBIR 2R A LTS 2
LT, REOREIIRBRELHZE) L L
7z Abernathy (1978). Abernathy & Utterback
(1978) %2k B4 /) R—v a YHKOE#KE Z
DEEBIZONWTH LY 21— 5,

¥ 72, OECD & Eurostat (1992, 1997, 2005,
2018) %2, ISO56000 (2020) & o 7z EBRAY 22
BRENRICB I 54 ) R=2 3 Y OERDEE
IZOWTHLE2L—F %,



3. BEOROHEHEE L
A/ RXN=3>VDEE

3.1 [#HfES] &AM/ N=2a>DER

A/ R= g v il L) iz LT
FIH SN 5D FEX R IEITIIZEIE. Schumpeter
(1926) TH Ao TOEHIIZ, 1/ "=
3 VICEHHET L HETH S [H#H (neuen
Kombinationen ( FA ViEZHKL)) | BEHT 5.

72720, %1 Td 5 Schumpeter (1912) T
1%, neuen Kombinationen] &9 HFEDAAHS
SRS BN G ] D8R, [HfG ]
EA I N= a VY EDBRIE 41 /) RX=va Y
DEFIZDOWTIE, FLIBA v,

% 2 Lo Schumpeter (1926) & Z DM (4
3) Td 5 Schumpeter (1930) Ti&. [FHHE
D#%47 (Durchsetzung neuer Kombinationen) |
LLT5205 0BT 5 s

Schumpeter (1926) 1%, FIFHEATA (1937).
MFSCHEA (1977) & LTHREATEY, H
RIZBWTIE, FiGo5 o058 % HYTIZ,
Schumpeter (1926) 2SHZIZFIH SN 5,

Schumpeter (1926) & [#Hi#EA1 122V T,
1. L, $abbiltaomMcEZm

LNTVRVHE, &25VIEH Lo

B OATE,

2. BLWAEELE. vabb YEERMIC
BOWTEE LRI AR EOEA, T
1o L TRHAMIZH LW I RIS BB
%y EWMOBEFENIER T8 L
WhHkE b HEATY S,

3. F LD, 5 %b b UK M D
PERBML T o 2SO 72751

CONHEDBAFD S DTH L0 E bR,
4. EED B IE R OH L WIHGIR 051
COWHEIIBNTEH, TOMREIEEFD b D

ThorP—HIZAE SN TV Iz0h, 20Kk

BARTREE AR SR TV 200 % by —

HHVEHDOTOLY 23 NRIEE RSB 0H

b 2w,

5. BLWHfoFEBL, vabb, Mbiyiir
(72 ZIEF T A MEICL D) DD S0
M DFTH

D52ONRHHE LTS (FIER (1977), pp.182-

183),
7e72U. B2RME 3. FA VRETHR

Ehiz7zH, ZH €D [innovation] &9 HGE

BAEPHEHINTES T, hlhsH0EE

LT [Neuerungen| ZHWTw/z (i 42

hix (1926) - &5 3R (1930) D p.100). F 7=, [#F

Wal b4/ R=va v OB £ )R-

¥a VOERITOWTIE, FRIBATE WV,

Schumpeter @412 [innovation] &9 H
FEDVES; U721, Schumpeter (1934) 2B
T, E. Opie 2543458 % 3Ll L IR L 7285 T
»% (p.65)s 7272 L. Schumpeter (1934) 121
[innovation] &\ HEEAEY; L7225, [#ifk
Gl L OBEER T DEFRIIOVTIRERL N
Ty,

B, MERCHEAR (1977) 3. HE2|MTH
% Schumpeter (1926) #H#RL 7z LTHY,
[EZEE—RUF S [1912]] & [EEEE “HiUF
[1926] ] AR I N TS, L L. Fhb
B R S 72 FIERBATA (1937) DHIEH & 12
. BRI SSRGS [1935]7] &
[EEH I ERE L [1934]] PRSI TV
Z e S, FIFREATA (1937) 121%, Schumpeter
(1934) OIEFRID WS, FIFRSCEA (1977)
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WCHBE L2 TnwBEEZLND,

Zot%k 2MBoEHE L LTHRSI N

Schumpeter (1939) (. 44 X O 3L THEE
Eh, #3#% [B. The Theory of Innovation
(p.84)] & L7z, Schumpeter (1939) Tix, 4
I R=TarEUTFTOLIITEHRL TN,
“we will simply define innovation as the setting
up of a new production function.”
“we may express the same thing by saying
that innovation combines factors in a new
way, or that it consists in carrying out New
Combinations.” (fifiL & p.84)

2% U, Schumpeter (1939) Tl&. £/ X—
YavOEFRELT (M /RX=Va i #
T2 EERRO—DTH L HDHWIE [/
N—ariid, BREHLVRY T THET
Bo F72lE A I RN—T 3 v EIIHRE R ELT
T5ILIEHDH] LLTBY, 22 THUDHT,
[Hikse] 2375520 [4 /=Y a v
ThbdEEFSN, WHEPRECRIT S,

F 72, Schumpeter (1928) Ti&, [HFrfEa] 12
BILC. [REOSIFIZBIT 28 LT RETE DR
k& T DOEBOERIE, RERBREOREO—
HTHDHb, ZOL)LBREEWN)—F—2 v
. RO XD BEANESNIREIC L - T
AT HN S| (FIER (1998), p.31) [HLLHYFRE
TEICEWNAEE T OGER &) G0 FES
THY, TNEoF ) ZORENERE ZHERD
RS L. FfEODIEHTE S &
ICTHILTHLH] (FIIR (199), p.31) &L
TEY, o2 o, [FHEGoEIT $4%b
B[4/ R=a v ] 1Zid, HRLV VoK
BEANOERENRROOLNTVDLLEZOLNS,

Schumpeter (1950) Tid, 4 / X—=¥ 3 »
WCHEP T2 aTH S [AIENHIE (creative

destruction) | IZBWT, [TXRTOEENZD
HORBRL MR Z N Lo 312340
WM %223 2 #IEZ ) PFo TWEDOTH M
5. TOMIEDORRE H 25 O—ERF A S
ARTFHMET A &M v, bhvbiud, B+4ExR
WLEHRZ D) UCTRM S IO
T ZORREHWERIE % Sda ] (FIFR (1962),
pp.130-131) L, 4/ X—3 3 Y OHWIZIE,
R 2 W2 S 5 & L7z,

& 512, Schumpeter (1950) 1. [biIvbiid
AR ZI o THWEDTH LN L, ZD
FEETG—7 & 2132 DRFEF 73—
T HHLE O, BEREOMIER 2 WIRIZ S 5
bOTH-TH, TRURICHREN 2D DTIE
] TBEN R IREO54:%, Bz d ZNil
L TIEBEEDIFRD 2o e 2T
D ZHH DGRBS L TR A D
HZd o TINHORFEDTHZHHL 22T
g, ZNTESICHMBIREDOZHMBLD
CLZEBVIAATLE S T d FIFR (1962),
pp.130-131) & L. M@ o EiE B o —k
WEBlErb->T A/ RX=va v EHBT 5
ZEEH/ELR,

2% ), Schumpeter D—iEDFATHIZEIEZ
OIS, 4/ N=2 3 JIZx LT, ok
ROFEIZW 725 BRI RBETIZ BT,
MAEFETIEZR S BRI R LAV TORGEINE
FrROTVWDBLEEZLND,

3.2 HEMEEEA/AN—2aVDEE

Drucker (1954) 1. #&EHOMERFRE
LT IR=F T4 74/ R=V g /]
D22E DI, 4/ X—=Y 3 vIZoOWTI,
“There are two kinds of innovation in every

business: innovation in product or service; and



innovation in the various skills and activities
needed to supply them.” (pp.68-69) & LT, 2
DDA I R—=2arBZhbE Lz,

12, [BERH—ERZDEDODAL ) R—
ar] Thh, I 101F [HERLT—L R
DIRBUAZ LB LB RIGE DA / X—2 3 ]
THhb L L72o 2F D, Drucker (1954) DI
Tld A/ RN= a VITHENEEZRD T
GholcbEZ LN,

L7%L. Drucker (1974) Ti&, [ LD
by AEMIZ V> TEDOMBOERHHDH 5,
O#EL (BVLIEF—ER) HTOHEHF. OH
BB DB RT3 O T T O HHr, Q%
i (EF—ER) 20 o THRT 5 DITLE %R
FHOBRE LGB L VWO HTOFFHTH L, £
hoxzhzh, ORMGOER, Ot
B (o ZITERER), @FMOER &40
TH L2595 | (FER (1) (1974), pp.172-173)
&L, HAmTOER (B social innovation
(p.107)) %#3KDB X H 2% 572, % B, Drucker
(1974) @ Tinnovation]| 1, FIFR (1974) 2B\
TITR—MIC [HHr ] LIRS T2,

E 512, Drucker (1974) 1&4 / RN—2 3 v
BILC [ e v R, BTl %
Vo BEF - 4L HIER (JEI3C ¢ economic and social
term (KL :p.785)) TH b, FEH o CHE) &
#Lhbolk, B % [Hi] TldndT,
BHE R LIIHEZOBROZLTH ), HEH
F 3R, A HEZoMmE LTARD
TTEOZEALTH 0 HFrd, FAKLI I L
Ay BILOWERH LWATEI R & AW §
(FIER (F) (1974), pp.682-683) & L7z

#t <+ Drucker (1985) Tid, [ /X— 3
yeid, BCBRE S b o Tid R, BT
HBEVLESZ BV, LA, HHCEBO L9

BN A I R=2 3 Y 0IE) A5 Hiffil %
A/ R=varkhb, HR525EEIE
LR EV] (FIER (1985), p.49) & LTHED,
A ) R= a3 UHIHERCH o T RBEOREN
Iz,

2% 1), Drucker ®—#HDIATHIZEIL, FEE
BORERNEREEL LTL /) R=2 3 YERD
Rtk MAWREEOEEN L R T 5
WCEEBLI-EEZBNS,

4. BRREOEA EFROEEE
A/ X=23VDEER

4.1 EOEALETFEMHEEE LT/
N—3a>VDESE

Rogers (1962) &, DA EF %440
LE b6z, 47 X_X—=% -85 (diffusion of
innovations theory) #f&W L7z,

Rogers (1962) Tix. /1 /RX—=Ya v % [4
JR=vaviE, ALK TH LW EHMES
N7=7A747 (BX<<) Thb. ANEATH
BT Ay, o747 7 BB 12
ATH LR E) D%, ENDIROICHERH 5
WIEF R E TR, Bl LR oIk -
THHZ &, 72w L THEEAMETIEZ ]
(FIFR (1966), pp.9-10) & L7z, Rogers (1962)
DA I R—2 a3 Y OEFIE, FABRMLTS A/
N=2 3 YOWNRTH5HE L. Schumpeter X
Drucker 232K L 7285 WS 5 - A 928 i
LHBT 5L, 270 fE % B2 FFONE
Lol

Z D%, Rogers (1971) Tid, HL W EHME S
7z [74 77 (idea) ] 2T, [practice]
[object] 2%BHN&E 7z,
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AR TH 5, Rogers (1971) &, [#r
LW LHEEINTTA 77 (idea) RATH
(practice). F 7213 (object) | (FIFR (1981),
pp.26-27) LR E N 72h F D% D Rogers
(1982) Tix MEAD L <id, oA A &
STHLWbDEHMEENIZT A TT (idea).
1TEhAR (practice). ¥ (object) J(FTER (1990),
p.18) LER&MN7z, E 512, Rogers (2003) Ti
MEAD L < MORFEMIZE o TH LW
EMEENTZT A 77 (idea) H1E (practice).
H B \VIFRG (object) ] (FIFR (2007), p.16) &
FLLTB Y., [practice] [object] &9 | Lk
HEETH DI hhbOT, Tz B LAl
RrHTHN, FELOBKEIMELEL, A

IDIES X2 D, HARDARA /) X—2 3
YOERNVEELTLE o720 B, HERAD
(practice) & (object) (&, ZEHAGEIL 720

& 512, HATIE, [innovation] €D 3 DI
i LTH . [HAT R | (R Y, 1956), [H#
#r] (Drucker (1974) OFIFR (1974)). [#EH
B[4 7 R=2a ] LEMEHRE HTHH
D %o i Fip & L Cid, E 7 E R ZET
[hbkaE | Z2H 2% (2003) 128 C, [innovation ]
T [HER ] LRERL, BEEWZET5L9
WRLZZETHY (p.8). BREIThLAYHAR
IZB1F % [innovation] OEIMEEKL T 7z
ZEERLTVA,

D E#BE 2. Rogers D —HDILATHFZEI,
A/ R=2a VOEFREBMALXVETHS L,
ZOMA LT ERMEHLELELZ, £ /I R=V 3
YIBD{LEERLIEEZOND,

1

4.2 FEOERRZKERALFBIELL
1/ X=23VDER

Abernathy (1978) % Abernathy & Utterback

(1978) @ [ Abernathy-Utterback EF v (LLF,
AUETNV) |, HE LSS ORESEOH |
AT, REHEIIHT 2R E L CHRE
SNz,

[A-UET VI BIEEDOAS J N—2 3 YO
HBTHb, 7027 +4 /= 3~ (product
innovation) ] 22HEFE Y. WIHIFIF - -
THA VHPEETHE [TuLAL ) R=T 3
> (process innovation) | ~E #4745 & L7z,
IS OWFTED HAKIIZ, EEOEFBIZ %
im0, BT 5 2 & CREORETHRRIR
Bz b7eoFT I LRERNTLL/  X=YarD
WFEH- % Je L7zo

29 LRI BWTIE, Schumpeter 3K
OIHKR A I N=Y a Y ERBIT 720, [F
Uy rA/RX=Yarv]| R [Fataf /N
—Yav] OLHTA I R= 3 VITHEGED
f5ahiz, 22 b, [FBEFHEN SO /=
Yarv] ORTPHEoTEbEILND,

LD [A-UETIV] OFEIRE L,
Bz #EA L HI{A T d A OECD (Organisation for
Economic Co-operation and Development, #%
F I BHFEREME) & Eurostat (Statistical Office
of the European Communities, FKM &
&) sl ke REEREE TR E LA
N—Y a3 YOERZHE LIS [A-UET
V] RSz,

OECD & Eurostat (1992) [Oslo Manual 1992
EIH)] TBI A/ RX=va ryOEFKIX
“Technological innovations comprise new
products and processes and significant
technological changes of products and
processes. An innovation has been implemented
if it has been introduced on the market (product

innovation) or used within a production process



(process innovation)”. (p.27) THhotzo 4 /N
— ¥ a vO#EM% [Technological innovations |
WCHELZ LT, ToNEE [Fuy s b4 )
RN=—Yarv] bk [7Tokwaf /) R=var] &
L. TAUET V] ISBETER L 720 7272
L. SOWREFETIE, 4/ RX=2 3 yoligi

BT 2MEIHETHS & LTz (p.10)

ZD7z%, FHENHEZ EH L720ECD &
Eurostat (1997) @ [Oslo Manual 1997 (42
WO Tid. MLaEE [individual firm (i 4>
F) KD, A TZ—F— (A - £ /X
—va Vi s LRI L7z, 2D ET,
4 ) X—3 3 % [Technological product and
process (TPP) innovations | & L. [Fa% >
MM IXR=vav][TatAf /) R= g /]
v TAUET V] ORFZE LY EHT LN
wEhorYs

ZOHOWRF BT, WHITBIT 5
BIHGIOREA BT & B X B e REZR 4

—Ya v LT [AUET V] 3RE
L. RICEHZ THREGHY &S /=23 V]
Y Lt T b,

72& 213, von Hippel (1988, 2005) OL—4—
4 7 RX—3 3~ (user innovation). Christensen
(1997) O We3Ewy - FEHe 94 7 X — > 3 ~
(disruptive innovation, sustaining Innovation).
Chesbrough (2003) O+ —7 v 4 /) R—=2 3~
(open innovation) %, B9 % JEATWIZEI3AL
BV EE AR

Z®dHTd, Christensen (1997) & 1 / X
—YaroEHRLLT [/ R=Ya /]

LN oMotz EwT 5 (JHEX:
Innovation refers to a change in one of these
technologies) | £ LTwa (FIFN (2001), p.6,
JE3C (1997), p.9)o

[CH B oM &w)RBIZOWT,
Christensen (1997) & [AEHTEH [Hili] &
. ARSI ). EAR EAE TR, il
EDOEVEL R — AL R b 7Ok A% Bk
T3 oFMoOM&E:, =ry=7) 7k
BB LEEST, =T T4 07 E <A
VAV N EOT U AR URETHHDTH D
(T B FIER (2001), p.6) LHHL TV 2%,

2% 1), Christensen (1997) ¥4 / RX— 3
CORFROFRE 5 [Bki] &v o HEEC
MEROFIRE ZR % 2L KA ERE FlzETw
HIEDNLhND, TUE, 41/ RX—=T 3 JITH
W9 72 ¥ (technological innovation) % K&
B BED NI BT, [Heffi] &) BF oG
RTVCHEZEHL, 22BN EREGVE
PR 2 R % F572 8 2 B Do 772 b %
Abha,

F 7z, Porter (1990) &, [£ / X—3 3 V13,
BB Ml REET O X, Hille
R=T T4 YTFE #Hlehbl—=vrEL
THND, ZL DA I/ R=Vavid, Hhsh
T2WERN R D DTH ). H—DRE AR
HELD S, NS HWELHESOR AT
f%t%éhéﬂ(ﬁﬁO%mmAQELfﬁ
. Schumpeter 2RO 7RFEMEEE L 725
TA I R=Ya y20cid AL, Wikl (v
7 A% ), incremental) %4 J RX— 3 v
LHEATHZ EFMHmAL T,

9 LfgEnd o sz i U<, 1l
1 (2006) 1. 4/ X—=3 3 > &, Hfrfs
SQUR NI ¥ NRF VI 371 a need (3]0 )]

WA T 2 H5WHYHEATR] ELTmE bR
T&2tilnb, Blzbid, 22 T—20H
CFEII2EH7D [ /"=y ariid #
B - S E W) HRID 5 END F
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T, ZNa A /) R=va v LTEHTE V]
L) T e, BERPREF R Lo L
Th, TRHARERO L Z HRFEWN - A0
ORI, Thidf /) RX—=Y 3 v
bk, #HREARDL T TERFTERVE
I TIEEERA LI VOT, TOERTIH, 1/
N—=v g rx [N OEFEEBENIC S0
WD ENPITT BT LEMRT DR THRAT
BYHEANDER] ELTHERLTBE0]
(p.70) & L7,

DF D, U (2006) AVRT LI, LD
BEAEIE, BF¥E TH S Schumpeter D A
IR—= a3 YOEFRE TR 050, W
ROMEREDI2D, &2 THRITMNEFR T BAT
SR ELEZOND, 209 2T, FEFHIL
[BEFEN &AL /) RN—Yary] 28HThZLI1C
& . Schumpeter Dffif7R A /) X—=3 3 v &
XL, REOREEHIRRE 632,
PEELIZEDEZOLNS,

5. Schumpeter DEHZEZIEED S
EDATEDPMRERFFZEENIC
BRELEA/N—23a DESRE

—WERFEA ) R— 3 VF4et v & —i (2001)
. A/ R=Y a3 YVOEFRIIOWT, [bhvb
Z. Schumpeter D EFx F DAL LoD,
KETHIA /) R—Yarr [RERREE D2
LY LEH2BTEIITEH, TDELZ
FHIZWFE 220K, ¥ M23H Y, £ZITA I R—
Ya vty abhbhoREHFENRTNS ]
(p.3) & L7z ZD20DKRA Ve, 4 /X
—varvrIEERE LS A REOFMEG
WWEEFELRNE L) 2T, [y, ik
A/ R—2a ] IS/ X—2 3 ¥

2SR VEENEZFOE L (p.3). 2RI,
Rl /) NX—3 3 & BEMH L7z Schumpeter
(1926) ICRBE L 7= IRTH B £ E 2 HND,

T2, —MERFEA ) N—T 3 Vg Y 7 —
M (2001) (& [REFHRROBER] bRDTED,
(47 R=Y g i, @SR T2 A
NENTIELDTEIT L, FrLIFNTS /X
—Yav, ZThEM /) R=yaron)b
JTEEV. HLETHRBEN R E IR L.
ENHMPHTEHRINZDON, £ /) R=T 3
Y Thb] (p4) £ L7z, Thid. Rogers (1962)
iR Bk L2 RTH B LEZ HND,
72720, A/ R=Y a yOEFRIZ, B &
DIEET D, ZOBO, —HERFEA I R=
a YWFzet & —# (2017) Tid. (520 &
LT A/ R—=Ya vV OEHFEERESEAHEL,
[bIb ML, Schumpeter DEFK % F DAL
LoD, RETHIA /) RX—=Y 3 v [FaIC
fliftiz 7263 HH]) b2 LICT 5,
[t & MiifE] v 22o0MiE» 54 /7~
—3arRELRATVA I LN DERDE
THb] (p3) L7

(2] clmshs [HaE] covnTid,
[4 /7 R=2 3y LTRVET20E2E <
FCHLHEDOHBICWZRLND, EARICHE
N7-BERE 2 BT 2 HMZ AR L& LT,
ENDPHFITZITF AN NI IUE, A ) R—
varrlizBoosnhwv, TOERT, £ /N
—Tariid, WIS FHRNHBIENS DD
Thab] (p3) LLTwb, F7- RUEME
N7z M 22w Tid, TRETIES J R=
a vk, RFETEEI O SUIRTHA T N2 IS RE
LCH) T EIT L7225 4 /2 R—=2 3 VA
T Al A REEIAGAE 721 ZBRE L TH 2T
W bHIFTIER] (p4) & L7z, ORI,



FREFGENCBED L EHNREL TS / N=T 3
YEEH L ELEFLL, LA 4 I R—T
g VK LTy MBSO ERFNEEE b
72592 & & FEM L 72 Schumpeter (1939) @ A
INR—Ya YOEFREDEIIL/-EEZDS
N5,

F7-. MK, OECD & Eurostat (2005)
1% [Oslo Manual 2005 (%83 hit)] (2B w <,
A/ R=varvoEHEx2RWIIEEL, “An
innovation is the implementation of a new
or significantly improved product (good or
service), or process, a new marketing method,
or a new organisational method inbusiness
practices, workplace organisation or external
relations.” (p.46) & U720 HRICHEH T XR& 4
i T 1R (1992) 1 T3 2 W (1997)] A5 [7 |
T2 M /) R=Yarv][FTutArA g )R-
¥ 3 v ] (Schumpeter (1926) O FfEH D 9
522) KRELTW2ZOIIx LT, [# 31
(2005)] Tk (=774 74 /)R- g
(marketing innovation) | [ k1 / X—3 3 »
(organisational innovation) | ZEH1 L. kA
JN—=Ta iE, Mk & RO G 0 2
D EEY AL I E T, 5ODOHMEE LMD A
APEAB L o722 ThHoT2,

72721, %k 9 %25 %k OECD & Eurostat
(2018) @ [Oslo Manual 2018 (454550)] 1%, [45
3R (2005) ] DA ) R—3 3 v OEHKRET] S
W5 720

LA, [H3M (2005) ] D4 /) R—=2 20D
EFKEGIEHNZZDIE, OECD & 1357 5 1Lk
LA T3 5 ISO (International Organization
for Standardization, FEFFEEHEALIRRE) TH o
720

ISO (2020) @ [ISO56000] TlE. £/ X—<¥

a v D%EFH% [New or changed entity (3.2.5),
realizing or redistributing value (3.7.6) (F13R
(2020) : filifi (3.7.6) % FEBIIE RS T %,
FLWXIEESINAEY (325)) ] (X
(2020) - MIFR (2020) & HiZp.1) & L7z

2L, ZOEFITIE. ] [HFEw] %
WX 2 HEE S L DRI SN TED,
RSN EFHZTH 5o

JFI2 325 TEIZFER S 7z [entity (FEFEW) |
DEFIIOVTIL, [RRTEL2HDOXIEZD
N5H0ET](p5) ELZH)AT, fleLT
(B, F—E 2, 7ok, 7V ik ©
TA A, IEE), MiAEEBD. i BRI <
=TT A Y THERLLEY AT A Y MR
(p.5) & LTHY., ERIIEST L MilOER
M2, Schumpeter D500 [kl 0 A
TGRS TV D,

6. I—Y—DEHESEERMELE
LTHRESEA/ N=23 Y
DERH

Nonaka & Takeuchi (1995) &, 4 / X—¥
a & TAH—ADE DIZELS Db AR
Lo H AR | (R (1996), p.11) TH Y,
(47 R=Va v LCOHRAHROAIER,
TATTERMLEL HWTAF7U (BH) 24k
% Z & ] (FBER (1996), pp.11-12) TH B & L7z,
KB, 4/ R=V 3 Y OREIZ, HHEER
EVa Vit THRZAIVEZ LI L] (3B
A (1996), p.12) &L, A/ RX—=2 3 XI5 LA
A ORIk B OREROAE & HOEFE %KD
72

I/, AL LTOI—F—IZ%HL72von
Hippel (2005) &, Z—%—4 / N— 3 VOIEE



#EatE Vol.9, No.2 (2023) pp.1-12

Wz, 79 —4 /7 ~X—3 3> (free innovation)
Z41¥ 725 von Hippel (2017) 127V —A / X—
vaviiownT [ () HEADVHET, BHRoH
HEFRICAEREL (0% ), Bz Tuivnin
HZ L), (2) FRFEORMEL ZIT B\, BTE
PICIEFED AN E 5 2 L% CERTTICA
NBHZEDTED, BREICHH 2 B-SPT—1
A, HBVZTOLATH D LEHKT L] (FIR
(2019), p.1) & L7z 20 LT, [BHEDTYH
DOERIZED ., BUFREDRS 7 1) —4 J N—
vareBhs sz lid micbof o=
3 VT AEREE LT TLE S, OECD
DEFRTZBHTHILEPERETHY, ThrH
L b FIE, FFAEL T3] (FIER (2019), p.12)
LR, [Oslo Manual 2005 (% 380)] o1 /7
NR—=2 3 VOREFEOERZH 72,

KL LT, OECD & Eurostat (2018) o
[Oslo Manual 2018 (554 k()] Tix. 4/ X—
v a v OsEFEA von Hippel (2017) OEIZIH
BACEES N, 4 ) R—= 3 Y OEHRHSTY;
PEAPERR S 7z,

[Oslo Manual 2018 (%54 )] oA /7 X —
¥ a YOEFIE. “a new or improved product
or process (or combination thereof) that differs
significantly from the unit’s previous products
or processes and that has been made available
to potential users (product) or brought into use
by the unit (process)” (p.32) &%, HO [7
Uy s h ) R=vary] & [TakAf /) RN—2
a v | OATHREMHE S, TORMD [H
7B R T T AAS, MMOFHEAITGH S il
A/ R=Yarkiedh| ERESEAS NI,

FRIZ 8830 (2005) ] CTEMEN [~—F7 T
1 YT I R=a v IRERN LI SN B
[follow-on activities (F#eif®E)) ] (p.100) & L

TA I N= a3 Y TREWIEE L W) & 72
720 & 512, “The definition does not require
an innovation to be a commercial, financial or
strategic success at the time of measurement”
(ZoEFTIE, WERIZA /) X—2 a3 V¥
By, MR, 23ISR L Tw b0
37\) (p.69) L&MW T, himIE RS
A/ N=2a e RbMRIIBILY—7T
4 Y EENE. A R—= 3V OEFRD SR
M HERR S 7z,

7. ER

AR THMUETIA I R=V a Y ORKROEER
[/ R=V a0~y 7] ELTHURT S
(K1z8),

F1CiHE-TEETHE, A /) R=Y 3D
EFROERIL, BHWEFELHZWEF 2 KD
72 Schumpeter (1926, 1939) <° Drucker (1974,
1985) & 7% %,

ZOMH%, MoORA LT ICHatE R L 72
Rogers (1962) # Z 527 & LT, M@ hEN:
MR END L HITh -7,

%W T, Abernathy (1978) %° Abernathy &
Utterback (1978) @ [A-U<EF V] & EEHHIZ,
Schumpeter D EF % PR L2255, ¢
DDz, @ 2 THEFNEREBITT
LT, EOMPNBIE 2 A LRI, #
RN LA I N—3 3 v OS5 ED A
ESND LR, BEHRHIIRBREZ 725
FTIEEHFNTAELI IR 7

—Ji\ —HGA I N— 3 UifgE v & — (2001
2017). OECD & Eurostat (2005) @ [Oslo
Manual 2005 (55310 J. ISO56000 (2020) i,
Schumpeter (1926, 1939) ®EFEEH LD A /X



X1

A/ R=2a>VDEHRTY T

SDGs, CSV, A—HR>Za1—hrJIF
ICKVHIAENERIT?

EY S

Schumpeter (1926, 1939)
Drucker (1974, 1985)

—{fA /N~ 3 BR > &— (2001, 2017),
_ Oslo Manual 2005, 1SO56000 (2020) BE
Schumpeter DEZHEZBESDEREIC =

RBELEHDS, MEAFHOERE

Abernathy (1978)

Abernathy & Utterback (1978)
Utterback (1994)

Abernathy & Clark (1985)
vonHippel (1988)
Christensen (1997)
Chesbrough (2003)

Oslo Manual 1992 - 1997
ILEZ 4

R =33
—3 g VOERITHEITEMEL 255, WFZEH
LW B ol L EERTE D,

8. HbHYIZ;
SO/ N=23 DER

A TlE, Schumpeter 22 & Lz A
N— a3 Vfgee 4 /) R—3 3 Y OEFHED, B
RELDBIZEDIIIWIEELTEZDN, Lw
I BEIZBWT, WIEHERA7eRER. ERR 7%
BEHALIRIC L B4 ) R— 3 v g% &
L. BEL7%.

RIBIZA I N—2 3 VOEHRD [5#] 120
WTEZL L,

2020 4E£CIZ A D . SDGs” £ CSV, #—FK ¥
Za— I NVEEOHEKNRERD, 4/ R=
3 VLT REEHNORBE L7257 &
W EEZZFTIE AR L FRICHRWEENLE
TURBE L LTIEZRDTVE, 2D/
W, 4 R=Va Y OERIZ. Sk HEENE

‘BEOENBRRERAL
(FEEEE L NYEEEEN &
oA ) "= 2 DD
ERIEL, BEEDICR—0T HATHREHH
BEHEST I LGN

Rogers (1962)

{ERES), (ERIERE,
1Y -DEHF

\ EHB IR EZFEEICIRE

Schumpeter DEH
Zt+5 L:/IE'QQ Lih
5 L3 (D i = A N
5 MADEERDL 14 oEsiozEnss
R 1 R— R EL

P

Rogers (1971, 1982, 2003)
Nonaka & Takeuchi (1995)
von Hippel (2005, 2017)
Oslo Manual 2018

WANEBITTHEEZOND,

Afgez 2, Bl&FEE, e & HITEE
FThHA I R—=Ya YOEFRICEH L. WLk
Lj’f:l/\o

b=

1) #WA T3 % Schumpeter (1912) & H R 4E 12
DWTIE, EFIHTH % Schumpeter (1934) D)5
¥ (PREFACE TO THE ENGLISH EDITION)
12, Schumpeter H & ®Ftik & LT “The book was
published for the first time, in German, in the fall
of 1911" &\ 9) il 25 % .

UL, E 7 E &R OPRA (Schumpeter
(1912)) 12ix. MIFIZ 19124 TH 2 LGS
THY, TFEL L ToEX 2 HHEI 19124 TH
BLEZHN5,

2)  Schumpeter (1926) OFIFREATA (1937) (2B
% [EZEHEMHS [1935] 1 12, 454 A4 3R
WU, F2HOHRITHL E LTV,

3) OECD & Eurostat (1997) @ [OSLO MANUAL
1997] 12BIF B4 /) R—=Ya vOEFRIID T Lo
Tw5, “BASIC DEFINITIONS 130. Technological
product and process (TPP) innovations comprise

implemented technologically new products

10



#EatE Vol.9, No.2 (2023) pp.1-12

and processes and significant technological
improvements in products and processes. A TPP
innovation has been implemented if it has been
introduced on the market (product innovation)
or used within a production process (process
innovation).” “The TPP innovating firm is one
that has implemented technologically new or
significantly technologically improved products or
processes during the period under review.”

4) SDGs (Sustainable Development Goals) @ 97
Ho7 A4 2. [9. INDUSTRY, INNOVATION,
AND INFRASTRUCTURE] &\w9H £ /) R—=2 3
VICHET 2IHH TH 5o ARIE [FEHE, 1/ X—
vav, TLTHEA Y75 (0RE)] L) fi
4BEOLFETHY, SDGsIZBIF B4/ RN—V 3
YOBEYMEDPHRRENDLIETTH 72,

EZAW HRDT A 213 9. FE3E & Fali s
DR DL HH ] L) BIROM U2 w—3UZ
RENTLE o7z FRIC TEANFH MM L)
AROFEIRENZE LR DZNEPERINTHE LI
RAZTLE) HIIMETH S, LKHIZTAT 42
YTHBIETICHENET NG,

% B, SDGs D IEX 7 9IH H 1 “Build resilient
infrastructure, promote inclusive and sustainable
industrialization and foster innovation” (L ¥V T
YA YT T RMEEL, D ABWT E T
ez s b2 RAE L. 4/ RX—2 a3 Y &2HEAEL &
9) THbo

BE

Abernathy, W. J. (1978) The Productivity Dilemma:
Roadblock to Innovation in Automobile Industry,
Baltimore, MD: Johns Hopkins University Press.

Abernathy, W.J. and J.M. Utterback (1978) Patterns
of industrial innovation, Technology Review,
June/July 80(7), pp.40-47.

Abernathy, W. J. & K. B. Clark (1985) Innovation:
Mapping the winds of creative destruction,
Elsevier Science Publishers B.V.(North-Holland),
Research Policy 14, pp.3-32

Chesbrough, H. (2003) Open Innovation: The
New Imperative for Creating and Profiting from

11

Technology, Harvard Business School Press.

Christensen, C. M. (1997) The innovator’s dilemma:
When new technologies cause great firms to fail,
Harvard Business School Press. I ESF [1 2
N—=va oyl rx] Wikt 2001 4

Drucker, P. F. (1954) The Practice of Management,
Harper & Row Publishers. _EHPEAFR [[HE] 3
fRofE (L) (F)] #4 Y€ ik, 1996 4,

Drucker, P. F. (1974) Management, Harper & Row
Publishers. BFH—J - # RERER [w1 T2 ¥
FEYCF)] 74 X > FL, 1974 46,

Drucker, P. F. (1985) Innovation and Entrepreneur-
ship, Harper & Row Publishers. /MAZ2iEE R, F
FSAE - flia REFYER [4 ) "= a ¥ ER¥ER
Wl 4 v €y L, 1985 48,

ISO (2019) ISO56002, Innovation management -
Innovation management system - Guidance, 1SO.
ISO (2020) ISO56000, Innovation management -

Fundamentals and vocabulary, 1SO.

Nonaka, I. and H. Takeuchi (1995) The Knowledge-
Creating Company, Oxford University Press. HEA
PR akal s ] ORI, 1996 4o

OECD & Eurostat (1992) Proposed Guidelines For
Collecting And Interpreting Technological Innovation
Data —OSLO MANUAL—, OECD Publishing.

OECD & Eurostat (1997) Oslo Manual The
Measurement of Scientific and Technological
Activities 2nd Edition, OECD Publishing.

OECD & Eurostat (2005) Oslo Manual guidelines
for collecting and collecting and interpreting
innovation data 3rd Edition, OECD Publishing.

OECD & Eurostat (2018) Oslo Manual guidelines for
collecting, reporting and using data on innovation
4th Edition, OECD Publishing.

Porter, M. E. (1990) The Competitive Advantage of
Nations. The Free Press. LI 3, /NEFRERIE, o
i, PR EE TR [EosgEr (k) (M1 &7
4 ¥ ML, 1992 4,

Rogers, E. M. (1962) Diffusion of Innovations, The
Free Press of Glencoe. BEVTBERR [BA 58 D% K
A KPR, 1966 4Fo

Rogers, E. M. (1971) Diffusion of Innovations: A



Cross-Cultural Approach, Second Edition, The
Free Press A Division of Macmillan Publishing Co.,
Inc. FHHHER [4 ) x—2 3 V%A a
Iazir—va vy Ha0ME, LA
BN O OFEEN - SULBE 7 70— ] FEERE
AR MBS, 1981 4F,

Rogers, E. M. (1982) Diffusion of Innovations, Third
Edition, The Free Press A Division of Macmillan
Publishing Co., Inc. Hith{Ei— - FEFEEE R [4
I NR—=a yERAE] 1990 4o

Rogers, E. M. (2003) Diffusion of Innovations, Fifth
Edition, Simon and Schuster. Z=FEFIHER [1 7 X
— ¥ a roWk] Mk, 2007 4R

Ruttan, V. W. (1959) “Usher and Schumpeter on
Invention, Innovation, and Technological Change”
The Quarterly Journal of Economics, Vol. 73, No. 4
(Nov., 1959), 596-606.

Schumpeter. J. A. (1912) Theorie der wirtschaftlichen
Entwicklung, Duncker and Humblot.

Schumpeter. J. A. (1926) Theorie der wirtschaftlichen
Entwicklung, 2 Aufl. Duncker and Humblot. 3%
A — - FEIRES - SRS — R TRE S 0 Bl )
HUEENE, 19374F (WATA), 19774E  (STHEA) .

Schumpeter. J.A. (1928) Unternehmer, Handworterbuch
der Staatswissenschaften. &K BTN [HER L
2] [65 15 5], WEEREEH i, 1998
4o

Schumpeter. J. A. (1934) The Theory of Economic
Development, translated from the German by
Redvers Opie, Harvard University Press.

Schumpeter. J. A. (1939) Business Cycles: A
Theoretical, Historical, and Statistical Analysis of
the Capitalist Process, 2 vols. McGraw-Hill Book
Company, Ink. & HHF- =815 - S EMFEHTER
[FcEsGm] A2ER,. 425 1958-1964 4Fo

Schumpeter. J. A. (1950) CAPITALISM, SOCALIZM
AND DEMOCRACY, 3rd ed., New York, Harper &
Brothers (Ist ed. 1942, 2nd ed. 1947). W ILHHIER -
WG —FR (AT - thdst - RETH] 43

a

12

%, HEERSTET L. 1951 4F (SLETh 1962 4F ).

Utterback J. M. and Abernathy, W.J. (1975) A
Dynamic Model of Process and Product Innovation,
Omega, 3, pp.639-656.

Utterback, J. M. (1994) MASTER THE DYNAMICS
OF INNOVATION, Harvard Business School
Press. KEEIEA - /ADNIERR [f ) RX—2a > - ¥4
F 37 APl 5 F RPN A 2ERL 1998
4o

von Hippel, E. (1988) The Source of Innovation,
Oxford University Press. #ilEEHIER [1 7 R—3
a YORFR HOAL ) N=y =372 Nhp] 517 E
> Rk, 1991 4R,

von Hippel, E. (2017) Free innovation, The MIT
Press. BHMH—ER - WLEL%E - Lilig sy - 7
=Y THA TNk - Fxy GR[TY A R=
vav] akED, 2019 4,

HWHIFE (2021) [4 7 R—=Y a3 Y EEOFE—HA
BUF OBOR 1 % Fbr & LT—] RIRRGER ik
#1995 (341 H) thaFF .

REVE AT (1956) [REFFEIE] HFD 31 42 B

FEFBEERA 7 N—v a3 Y100 A% (2019) [ HAA
FIBIT BRI~ &Y A 2 MR S 1TE) RS
~AIR=Y 3V RAVAY NI AT ADHAY
¥ 2B (1S056002) % B % 2 72 F513% Jo

7 EFEIRZEAT [k ] Z2 84y (2003) [TAbkGR] &
WL Z FEZE DI WHLRRER 0 ) R LT
5720 DOFEBECOTLR, #4520 PHFEHE] (2003
FEZH) TTHKGE] SRS 5hDiclw
IRFEZ DR T LT L7200 FEBE VO LR,
#2100 (2003411 H).

Hd 5B (2019) [HMEHGA / R—Ya v - AT XV
I ERIA <:47=2 0

—HEA ) N—=2 a3 YAgEE 2 & =i (2000 [A 2 ~—
Yav oAV AYMAM] HARFEEAL,

—HEA I RN—=2 3 sgek v ¥ —fE (2017) [4 /7 R—
vary AT AYPAM E2M] HARER .

I%—(2006) [4 7 N—3 3 > fge 4g] NTT
o



Journal of Public and Private Management
Vol. 9, No.2, March 2023, pp. 1-12
ISSN 2189-2490

(B]U/N KIY[O)

A Study on the Changing Definition of Innovation

—The Direction of Generalization Expressed in Context—

Katsumasa Tanaka
Faculty of Business Administration, Bunkyo University
= k.tanaka@bunkyo.ac.jp

Received: 1, December, 2022

Abstract

Starting with Schumpeter (1926, 1939), the definition of innovation has continued to change in
accordance with the intentions of researchers and others and with the times. In defining innovation,
researchers have attempted to generalize the definition by asserting, explaining, and supplementing
it in the “context” before and after the definition. In this study, we believe that it is in the context
surrounding the definition that the researchers’ thoughts on the definition of innovation are expressed.
Prior studies, however, have not adequately examined how the definition of innovation has changed
over time in response to trends among researchers, research institutions, and standardization
organizations. Therefore, the purpose of this study is to focus on and discuss the diversity and changes

in definitions of innovation, along with the context that has developed before and after the definition.
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